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ABSTEflCT 

A study was conducted to determine if environmental 
activists differed from nonactivists in their use of the various 
media; specifically in their use of the media to obtain information 
cn environmental issues. Eased on a reviev of environmental 
literature, it vas hypothesized that activists (1) vould spend more 
time using newspapers and less time vith radio and television, (2) 
vculd express more interest in newspaper content cibout politics and 
public affairs, (3) would more frequently watch television news shows 
and special programs ccncerning news events, and (a) would want to 
find out more about important environmental issues than would 
nonactivists. Questionnaires were completed by a random sample of 5^^ 
adults in Wisconsin and a select sample of 169 environmental 
activists in Madison, Wisconsin. On the basis of their responses to 
questionnaire items, the random sample subjects were divided into 
groups of activists and nonactivists. The results from the random 
sample showed that activists were similar to nonactivists in their 
media use, except for a greater use of magazines. The activists also 
wanted to find out more about important environmental issues than did 
nonactivists. The results from the select sample supported the 
hypotheses. (Author/ FL) 
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MASS MEDIA USE BY ACTIVIST AITO KOK^ACTIVIST PUBLICS 



Of concern to us as pub3Lic relations researchers is the relationship 
between environmental activism and the mass media. The unprecedented speed 
and urgency with which ecological issues have burst into American conscious* 
ness has been called a ''miracle of public opinion" (6)* 

In public relations practice, it is generally assumed mass-media use^ 
influences the development of attitudes about issues like the environment. 
The mass media's influence pervades our entire life^ creating symbolic 
information environments, a conuiton system of messages and images which shapes 
our consciousness of wh;it is important, what is right and what is related to 
what else (8), as well as contributes to the p^^obnbility of someone making 
an overt response (l6). 

In communication r/;scarch, this relationship between the m^ss media 
and a form of behcivior is ^modelled typically as the behavior (such as 
environmental cjctivisml being the end result of predispositions leading to 
inlorcGt in an issue, which le^ds to issue knowledge, which leads to 
attitufl*3rs about the issue which leads to the behavior (20). 

A growing body of research suggests public relations practitioners 
should not rely on this assum'^d contribution of the mass media until 
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stronger evidence is available^ however* \;hile little doubt exists that 
media use for public affairs information leads to greater knowl^'dge of 
public affairs* candidates and issues^ there is no conclusive evidence 
that mass-media use leads to greater political-activity levels^ primarily 
because the mass media appear to play only a reinforcement role (20). 
Similarly* in two reviews of environmental-communications research* Stamm 
concluded environmental- informal ion campaigns can increase public knowledge 
and awareness about the environment* but he found little support for the 
assumptions that increased knowledge changes attitudes or that attitudes 
predict behavior (l8)* 

Therefore^ on the basis of these conclusions and his own research* 
Grunig suggests that when designing an envii'onmental public relations 
program, a public relations practitioner should rely more on specialised 
media and personal contact than the mass media when "targeting" activist 
audiences (9)* 

Our research goal was to test the general assumption that those who are 
most concerned and most knowledgc-aole about the environment ^ as well as 
most active^ tend to use the mass media differently than those who are not 
environmentally active. We v/anted to find out if the activist public 
differed from the non-active public in which media was considered thn most 
important and most influential source of informr.tion on important environ^ 
mental issues, as well tis in habitual moss-media use* 

Theoretical support for environmental activists using the mass media 
differently than non-active persons comes from the iises-and-gratification 
^.pproach to mass-media use Cl* 20)* which suggestc in this context thr^t 
cnvir'^n mental information will be more useful to nn environmental activist 
th;*n to -1 non-active person, Thorefore^ jm cnvironmentnl activist would 
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manifest different types of mass-media use. This utility could be social, 
in that new environmental information would be useful interpersonal 
comnmnication such as attempts to con^rert others to t'^j e:ivironm'^ntol position 
on an issue. Environmental information could also have 5n>lf -expressive and 
reinforcement functions for the environmental activist. 

For example* if a person had an image of hinv^erself as an environ- 
mental activist* he/she nay think others expect hiin/her to be well-informed 
about environmental issues. Or, he/she may seek reinforcement for his/her 
environmental attitudes and activism by seekiig evidence that the issues 
he/she supports deserves his/her support* He/she may also be interested 
in finding out if his/lier environmental activism has had any consequences and 
therefore seek out relevant information. 
LITERATURE REVIEW 

Since so fow studies in the environmental literature relate environ- 
mental activism to mass^-medic-s use* wc sought additional inferential evidence 
from studies of political behavior ^'is well. 

First, we looked at what mass media the average person uses for 
political information. The University of Michigan Center for Political 
Science conducted a I976 American National Electirn Study with a random* 
national sample of approsiimrtely 2*^*00 respondents* Respondents were asked 
which news medium they relied on most for news ubout politics and current 
events: 6^-2 percent said television; 19.5 percent said newspapers; and 
16,5 percent aaid both television *"md newsp.^pers equally C15)- ' 

What mass media docs the average person use for environmental infor- 
mation*? l'\\^h 'dGV-oi a random sanple of persons in Durham^ North Caroline 
v;here they got onvironm^-ntal info; mntion: 73 percent said television; 62 
percent s^id newspapers; 37 percent said i:iaga7^ines; 21 percent referred to 
friends; and 12 porcent-said nonn'pdin sources Cl2). Similarly^ television 



was the source used most often to learn about the environment in ^ random 
sample of three Detroit conununitics (19). These two studies were completed 
before mass media coverage of the environment v'as so preJ^a)(Gnt, however* and 
the latter included ghetto areas* 

Studies of solect samples of environmental activists show quite 
different uses of the rnasz media for environmental information. In a select 
sample of members of the Sierra Club* Sellers and Jones asked what source 
is usually consulted for ecology information (17). A majority cited 
r.onservation groups (52 percent)* followed by ^^other media^' (ll percent), 
daily newspapers (6 perct^nt)* radio-tv (1 percent)* and '^other i^ources" 
(1^ percent). The sources from which the Sierra Club members had rcc<tntly 
sought t'cology information were: conservation groups (5^ percent)* "other 
sources** (52 percent)* "other media" 19 percent)* daily newspapers (1? 
percent)* and radio-tv (l percent). V/hen askod what source they would xise 
in seeking information on environmental issues they were most concerned 
about* Sierra Club memhc^-s cited: conservation groups (5^* percent)* **other 
sourct^s" (2^ percent)* **i>ther media'* (18 percent), daily newspapers iZ 
percent)* and radio-tv (0 percent). 

Novic and Sandman found that college students who used non-inass media 
more than inass media for environn*^ntal information considered themselves 
more inforaie<:K considered the environment a iriore important problem* and 
showerJ a stronger relationship between being informed abo^l the environ- 
luent und ntakin^ a personnl commitmojit to do something about it 0-5)* 

ythf>n miihhnrs of the ifational Audubon Soc±* ty v/ore asked v/hat w;is 
th'jir filiief snurcf- of ervirnr:nent;jl inforjikiti on, ihcy r.-ited />udubo n 
r#f*gc"/zinfr fjrst ( 
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Based on the evidence; that environmental activism is positively 
related to education (ll), which is also a sienificant predictor of 
newspaper use ( '0 i we would also expect environmental activifsts to chow 
hiE^er levels of newspaper use than non-active persons, 

A second area of our literature review dealt with evidence of 
politically or environmentally active persons differing from non-active 
persons in masB^^media use (in studies using direct comparisons)* 

ExtrapolatinG from Chaffee's ( 5) model of political-information 
diffusion, which suggests a person's acquisition of political information 
may depend on his/li€?r orientations, and t\e evidence suggestins political 
orientatiox!S develop early iu life. Tan hypothesized that a person's 
political orientations will determine the degree to which the mass media 
arc used for public affairs information (20). He found supporting evidence 
in that politically active rospondents were m>r<i likely to use newspapers 
and television for public-nf fairs i nform?^.tion thnn those vjho were not 
politically i^ctive* 

In most of the studies on political behavior which include Treasures 
of both television and ncwsp^.*per exp?>surc (21), voting and various other 
kinds of political activity tend to be more strongly associated with 
newspaper ur.e than teleiasion use, however, even when only television 
public affairs viev/ing is r,i«jasured. 

Forrest ?*^oviUos th'- only dir<-ct conparison betw^'en t^iivironnental 
activistc and non-active jj'^^'sons frcira a random ^'sanple in terr^ of media 
US'? ( 7), 'Jhc found a stron(% pociitivr relationship between onvironraontal 
activism and the uij'j of ^nvironmonta} !it*wiip?ij>C'ri3 , cMivironmcntal itiacasines 
ir\6 t:.virQr*nentrtl raoio *;onlrnt. ?hfr cnvironro^^ntiil activifits were LfSs 
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likely to use television than any other mocJium in terms of eenijriil media 

usft compared to the non-active respondents, 

HYPOTHESES 

From this evidence^ we hypothesized Environmental activists would he 
likely to spend more time using newspapers and less time with radio and 
television than non-active porGoiis, Since newspaper and television content 
related to politics^ public iiffairs* news proi;rams and programs on current 
news events would probably he more useful to c-nvironment;>l activists than 
to non-iictive persons cither socially or for reinforcement or self- 
expressive reasons* we hypothesized environmental activists would differ 
from the non-^active persons in interest in rev/cpitper content about politics 
ajid public uffairc and in frequency of watching tv news and special tv 
programs nbout current nows events* 

Since coverage of socij^l conflicts such as environmental problems in 
newspapers and television generally occurs late in the sequence of social 
events (l^)* we also hypothesised environmental activists would differ from 
non-active persons in which sources of informiition they cite as the "most 
important source of info lunation" and the **niost influential source of infor- 
mation** upon their attitudes on important environmental issues* 

Finally^ based on the greater social utility of such behavior for 
environmental activists than for non-active persons* we hypothesized 
environmental activists would differ from non-^active persons in wanting to 
find out more about important environmental issues* '^specially if they arc 
going to be affected by them, and wanting to learn more information about 
environmental issues so the person can discuss them with othej* people* 

The specific hypotheses tested were: 
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H. 1 Environmental activists will report significantly higher levels 
of newspaper use (time spent rending) and interest in newspaper 
content about politics and public affairs than non-active persons* 

H. 2 Environmental activists will report significantly higher lovels 
of reading magazines regularly than non-active persons* 

H. 5 Environmental activists will report significantly lower levels 
of radio and television use (time spent listening and watching) 
than non*-active persons. 

H. h Environmental activists will report significantly higher fre- 
quency of watching tv news and special tv programs about current 
news events than non-active persons, 

H. 5 Environmental activists will differ significantly from non- 
active persons in which sources of informtion they cite as the 
"most important soitrce of information** on important environmental 
issues. 

H* 6 Environmental activists will differ significantly fl^orn non-active 
persons in which sources of information they cite as the "most 
important influence" upon their attitudes on important environ- 
Fkental issues* 

H. 7 Environmental activists will report significantly higher levels 
of attention given to newspaper or magazine articles and tv or 
radio programs about important oAvironmental issues than non- 
active persons* 

H. 8 Environmental activists will report significantly higher levels 
of wanting to find out more about important environmental issues 
while reading and listening to such articles and programs than 
non-active persons, 

H. 9 Environmental activists will report significantly higher levels 
of wanting to find out if iniportant environmental issues are 
going to affect thom personally thrm non-ective persons • 

H* 10 Environmental activists vill report significantly higher levels 
of wanting to learn information about important environmental 
issues so they can discuss them with other people than non- 
cictive person^;. 

EESEABCH DESIGN AJTO I^ETilOLODOGY 

To achieve wider generalizability than that found in previous studies, 

we analyzed uiass-nedia u:;e by environmental activists and non-active persons 

found in ci rejrdom sample of 5**^ Wisconsin adults. The data were collected 



in personal interviews by personnel from the Survey Research Laboratory at 
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the University of Wisconsin^ Madison in October^ 197^* 

Respondents in this Statewide Random Sample were divided into groups of 
environmental activists and non*-active persons ij^ this manner; Environs- 
mental activists were assumed to have changed or directed their lifestyles 
to include more environmentally sound practices (such as reducing energy ond 
resoxirce consumption) and worked in society* either individually or with 
groups that shared their gools^ to conserve natural resources and to slow* 
halt or prevent environmental and ecological problems* crisec and pollution 
in any -form • 

The operationaliaed definition of an environmental activist was any 
person who reported participating in at least three of the following 
environmental activism questionnaire items; attended public meetings or 
hearincs and supported the environmentalist's point of view; talked or ^ 
written to local or coxinty officials and supported the environmentalist's 
point of view; talked or written to state or federal officials and favored 
the environmentalist's point of view; signed a petition that favored the 
environmentalist's point of view; and* joined an organi:tation that favors 
the environmentalist's point of view, 

A **known*-group" select sample of environmental activists was also 
developed for comparison purposes and to attempt to replicate the findings 
of studies which lased select samples of environmental activists (for example* 
a select sample of Herra Club members)* This sample was created from 
208 persons with Madison » Wisconsin addresses on the mailing lists of the 
following organizations; -v;o Madison-bosed rnvironmental organizations; 
the boards of directors of /sex'er^il Madison cliapters of state and national 
environmental organisations; and the environmental subcommittc^e members 
of Ksdison community-service orf^anis^ation* It was surveyed using a 
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mail questionnaire in April* 1975* Seventy percent of the respondents 
said they "Agree" or "Strongly Agree" vdth the statement that "I consider 
myself an 'environmental activist'" and 65 percent said they "Agree" or 
"Strongly Agree" with the statement that "My friends would describe me as 
an ^environmental activist' 

The questionnaire was mailed first class, whicli resulted in a 70 
percent return within tvwD weeks. A postcard reminder elicited another 11 
percent for a total of 8I percent (169 rotxirns)* Five were discardtJ as 
incomplete. Since questionnaires to the general public seldom net over a 
20 to 30 percent return (lO), this high rate of return sets this select 
sample apart from tlie rest of t>*e population. It is comparable to the 72 
percent return achieved by Devall ( ^) v/ith a national mail survey of 87O 
Sierra Club members. 

Comnrunication-behavior variables, in terms of habitual mass-media use* 

were operationalizod in the following m^uiner; 

In an average day and evening, how much time do you expend reading a 
newspaper (Monday tlirough Friday)? 

When you reod a newcpaper, hoy inudi attention do you usually pay 
to news about politics and public affairs'. 

Are there any magazines that you re^d regularly? 

Wliat magazines are thoseV 

On an average day, about how many hours woiild you say you spend 
lifitenin^; to the raOio' 

On an average day, about how many hours would you say you spend 
watching television*: 

In ar* average week, about ho\t niany times would you guess you watch 
television news shows end specTitl tv programs about current news events'^ 

The n**xt group of c jmnrnnication-bohax'ior v;irifjblos followed an intro- 
ductory question which ar;ked; "Of these four different environmental issues 
ncv eloctric power plants, convi^rsion of a^^ricultural land to cities and 
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suburbs, fuel ishortages, and pollution contz*ols on industry — which one do 
you personally consider the most important one?" Rosponces for the State- 
wide Handom Sample were: power plants, 6.9 percent; agricultu**al land use, 
iBA percent; fuel shortages, 58.7 percent; pollution controls, 25.9 percent; 
and "All E(iual," 5*1 percent. Responses tor the Kadison Select Sample of 
Environmental Activists were: power plnnts, 11.6 pt*rc*?nt; agricultural 
land use, 52.? percent; fuel shortac^s, l^.V percent; pollution controls, 
1^.0 percent; and "All Squall" 22.8 percent* Response diffcrenci*s may be 
attributable to differences iu the nature of thf» samples and in when each 
saople v;as taken. 

The communScation-behavicr variables related to this introductory 
question were; 

On the topic of (most important issue sclec**>d by the respondent), 
what would you say 5s the most important source of information for yr"? 

Of thf! sources of ihfojmation you have mentioned, which would you say 
is the most important influence on you^^ opinions regarding the (most 
important issue)? 

Tliere is quite a bit in the news ncdia these dqys about (most important 
issue)* When you come across newspaper or maga^dne articles^ television 
or radio programs that dyal with (most inportant issue), would you say 
you usually pay very close -attention to them, fairly close attention, 
a little attention, or iione at allV 

When you read and licten to such articles and programs, tc ^hat extent 
do you want to find out inoro about the problems of (most important issue) 

To what extent do you want to find out if (nicct inportant issue) is 
going to affect you perGonnlly: 

*fo what extent do you want to learn information about (most important 
icsue) EC that you can discuss it with others'/ 

For the hfsbitual inans-n**dia use vf,ri*-bles (with one exception), no 
statistically significant differencec v;ere found between environmental 
activist*; nnci non-active r*fSpondents in the Stateiride Randoir* Sample, rhis 
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included time spent rending newspapers and attention paid to news about 
politics and public of fairs in the newspaper (Hyp. 1); listening to radio 
and television Oiyp. 3)i ^^nd in frequency of watching television no\^s 
shows an^special programs (Hyp. h) (Table !)• The envirori,ncntal activists 
did report signficantly higher levels of reading magazines regularly (78.1 
percent) than the non-active respondents (58.9 percent) as hypothesised 
(Hyp. 2) (p<.05). 

insert Table 1 fib->ut here 

We found these results surprising, since the environmental activists 
reported statistically signficajit higher levels of education th^in the non- 
active respojidents (p< .007), ^ind higher education typically has 
predicted newspaper use, as cited earlier* Tlit'se data give no insights as 
to the respondents' preferred content when using the mass media, however, 
so these findings must be viewed with sotne caution* These findings 
replicate previous research which suggests mn^azines are read more by 
ftctivists than non-activo persons* 

To clarify magasine-content preference, we asked the environmental 
.-activists and the non-active responrlcnts to identify the magasinc(s) they 
read regularly (Table 2). Contrary to expectations, the environmental 
activists did not differ from the non-^ictivc respondents in the State- 
wide Random Sa:nplc in pj^c^ferring (environmental magazines. Statistically 
significant differences in reading proforcnccs between environmental 
activists and non-active respondents were found for jjational Geographic , 
Field £f Stream 1 Time, Kcnwiweek » He;^der^s Digest* House Beautiful , nnd the 
general cr.tegory of *'Other Business and Technical Hcportc." 

ir.3ert Table 2 about Iicre 

?h(j Kiidi:;on Select Sample of l:;nvirojimontal Activists showed expected 
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hi^ levels of readership of environmental magazines and replicated the 
high readership levels for T ime and Newsweek, Levels of readership of 
Reader's Digest and Ho use Beautiful dropped to nearly zero in the Madison 
Select Sample of Environm'^ntal ActivistSf in contrast to their readership 
by activists in the Statewide Random Sample, 

Since demographic factors may account for the high levels of reader- 
ship of **Other Business and Teclmical Reports** by the environmental activists 
in both samples, a brief demographic comparison between environmental activists 
and non-active respondents in the Statewide Random Sample follows* 

Men and vomen wore approximately equally active and non-active, but a 
statistically significant larger share of environmental activists than non- 
active respondents had "white-collar** occupations (p< •Ol)» described 
themsf^lves as **iT!iddle class** (p< .05), and were active in civic and service 
clubs (p'' .05), The environmental activists were also more likely (p< .01) 
than the non*-active respondents to have lived in larger cities before? the age 
of 18, There were no differences between groups in political ideology (**left- 
right**) or in political-party identification. 

The Hadii^n Select Sample of Environment£il Activists* as expected, 
showed extremely high levels of education* participation in the environ- 
mental activism questionnaire items , income* '*white-collai-" occupations^ 
identification with the "middle class,'* find identification with the 
'*left*' ideology and Democratic political party. The evidence does suggest 
it may be unwise to generalir^e from select samples of environmental 
/ictivisto to environment;il activists found in the general population* 

In terms of the '*morJt inport;mt source of information on the (most 
iir.pE>rt'int environmental issue)*' (Table tlie environmental activists 
vfjrc cinilar to the non-active respondents in th^^ Statewide Random Sanple* 
contrarv to Hypothecis 5* Both groups cit<>d newspapers and television «s 
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"most important source*' at approximately equal levels, 
^insert Tatle 5 about here— 

It may also te meaningful to note toth groups of environmental activists 
were much more likely to cite mass media sources over interpersonal sources 
for information on the "most important" environmental issue, which tends to 
contradict the general assumption that enviroi^mental activists use specialized 
media rather than mass media for their environmental information. 

Almost no one in the Madison Select Sample of Environmental Activists, 
however* cited television or radio as important sources of information on 
the "most important" environmental issue> which replicates the findings from 
studies using select samples of environmental activists (Tatle 5)* Magazines 
were cited second after tiewspapers. These data are confounded somewhat by 
the large percentage of j'espondents in the K*adison Select Sample who refused 
or were unatle to pick only one "most important source of informcition'- on this 
environmental issue (cod(*d as "Inappropriate*'). 

For the follow-up question as to which of the information sources listed 
were considered the "most important influence on their opinion regarding (the 
most important environmental issue)/' the environmental activists and the 
non-*active persons in the Statewide Random Sample were again similar (Tatle 
^)» contrary to Hypothesis 6* The non-active respondents chose television 
first and nov/spapers second* whiie the onvironmentnl activists chose 
newspapers first and television second. 

—Insert Table ^ about here^— 

Environmental activists in the Kadison Select Sairple did select 
magazines as the "most important influence/* followed by organistational 
newsletters, newspapers -ind soienco/technic^O. reports. Television and 
radiowere s«?lected by only a few. These results also replicate previous 



findings from select samples of environmental activists* Again^ however, 
these results are confounded somewhat by respondents in the Madison Select 
Sample refusing or being unable to pick only one cource as the '*most 
influential*" 

As expected (Hyp- 6), environmental activistc did differ significantly 
(p^,02) from non-active respondents in the Statewide Random Sample in 
wanting to find out more about the "most important environmental issue" 
(Table l)* The two groups did not differ, however^ in attention paid to 
media content related to the most important e!ivi ronme ntal issue 

(Hyp* 7); 

in tho eoctcnt to vrhich they wanted to find out more if the most important 
environmental issue woul(i affect them personally iHyp^ 9); or in the extent 
they wanted to learn more about the most important environntintal issue so 
they could discuss it with others (Hyp* lO) (Table 1)* 

These results give only weak support to the uses*-and-gratification 
approach to media use, since one uould assume environmental activists 
would report higher levels of the latter types of irformation-seelcing 
behavior than non-active respondcntG> particularly on salient environ- 
mental issues, 
CONCLUSIONS 

Overall, the general iissumptionr about differences between environ- 
nental ;ictivists and non-active persons in mass^media use are not supported, 
The data from the Statewide Handoni Trample sug^jest th^ environmental acti- 
vists do not <iiffer from the non-active respondents in mass-media 
use. except in magazine^usr? nnd in wanting to find out nore about important 
'■nvlronrtiental issues* 

Research questions to he followed up include; v;h*it media content do 
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environmental activists prefer^ and why (perhaps continuing the usea-and- 
gratification approach, though that is not well supported here); and, do 
the mass media play a significant role in determining what environmental 
issues are considered important by environmental activists and non-active 
persons? 

As to what media would be the best to use in an environmental public 
relations program to reach activist nnd non-active publics, evidence from 
the statewide rnndom san*ple suggests the inass media would be effective. 
Evidence from the select sample of environmental activists shows very low 
use of broadcast media and greater xise of magazines and specialized media 
for environmental infarmation. These results tend to replicate findings 
from previous studies using select samples of environmental activists, 
though they do differ from the results for the environmental activists in 
the statewide random sample. 



TABLE 1* ANOVA Results for Mass Media t^se Variables Comparing Environmental 
Activists to Non-Active Respondents From The WSRL Statewide Random 
Sample 



WSRL STATEl^IDE RANDOM SAMPLE 



Independent Variables: 

Average weekday time 
spent reading a news- 
paper 

Average time spent 
watching tv 

Average time spent 
listening to radio 

Number of times/week 
you watch tv news shows 
^ special news programs 

Attention paid to news 
about politics S public 
affairs in the newspaper 

Extent you want to find 
out more about the 
problems of (the most 
important environmental 
problem)' 

Attention paid to media 
content related to (the 
most important environ- 
mental problem) 

Extent you want to find 
out more if (the most 
important environmental 
problem) will affect you 
personally 

Extent you want to learn 
information about (the nost 
important environmental problem) 
so you can discuss it with 
others 



ANOVA Results 
Non-Active Environmental 
Respondents — Activists 
(0/5) (3/5) 
(n=50^) (n:=32) 

T = 2.0h N*S* 3c - 2*^*9 



X = 6.75 3c = ^*8'4 



3c = 'k98 N,S, X = 6*50 



k - 2.95 N,S, 5c = 5*^5 



X = 5ol (p<*02) X = 5*71 



- 5-09 N.S. 5c - 5.5^ 



= 5.55 N.S. 5r= 5*7S 



TABLE 2. Magazines Reported Read By Environmental Activists and Non-Active 
Respondents From The WSRL Statewide Random Sample and The Madison 
Select Sample of Enviromental Activists (Percentages) 



WSRL STATEWIDE RANDOM SAMPLE MADISON SELECT SAMPLE 

OF EIWIRONMEKTAL 
Non-Active Environmental ACTIVISTS 

Respondents Activists (n=164) 





(0/5) 




(3/S) 












% 




% 




% 












flUQUUDll 






u • u 


20.1 












Hill 1 "f n 


n n 






4*8 




3 5** 






7.2 


Env i r onmen t 








A ft 


noz. nan Apart 








2.4 


Smithsonian 










Env i r onmen t a 1 










Action 








3.0 


c^oxogy 








1.8 


Living Wilderness 








1*8 


National History 










iiie Ecologist 








0.6 


National Wlldllie 








4.2 


Wilderness Society 








0.6 


Eco-Bulletin 








0 6 

U * V 


ivamparcs 


u ^ u 




0*0 


0*6 


Rolling Stone 


U* U 






1 2 

X . ^ 








0 0 


3.6 


New Times 








1.8 


Progressive 


U » U 






5.4 


lie w i\cp U UX X \m 


0 0 




0.0 


7*2 


Nation 


u • u 




0*0 


1.2 


Atlantic/ Harpers 


U*U 




J* 1 


7.2 


Oa^ • He V XcW/ IVDX XQ 


0 0 




0.0 


9.0 


nasningc on nuni.nxy 








0.6 


Time 






15 7* 


28.6 


Newsweek 


^ • U 




12.5** 


24.4 












v^oriQ Keporc 


X * Q 




3 1 

<J * X 


3.0 


V *n AC Clin Ma O 

• X * 1 imes oun • rtag • 








1*8 


Reader's Digest 


7.9* 




21.8* 


1.8 


People 


0.7 




3.1 


0*0 


Sat. Evening Post 


0.0 




0.0 


0.0 


New Yorker 


0.0 




0.0 


7.2 


Ebony/ Jet 


1.0 




0.0 


0*0 


Challenge 








0*6 


Commonweal 


0.0 




0.0 


0*0 


Christian Century 


0.0 




0.0 


0.6 


Esquire 


0.0 




0.0 


0.6 


Playboy/Flaygirl 


3.A 




6.2 


0.0 


Argosy/True 


0.0 




0.0 


0.0 


Penthouse 


0.0 




0.0 


0*0 


(cont.) 
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TABLE 2 (ContO- Magazines Reported Read By Environmental Activists and Non- 
Active Respondents 



KSIiL STATEWIDE RAllDOM SAMPLE 



Non- Active 
Respondents 
(0/5) 
(n=304) 

% 



MAGAZINE: 



McCalls /Cosmo- 
politan 

Ladles Home Journal/ 
Family Circle 

Psychology Today 

Business Weelc 

Science 

American Scientist 
Fortune 

Scientific American 
Popular Mechanics 
House Beautiful 
Home & Garden 
Consumer Report 
Popular Science 
Organic Gardening 
Sports Illustrated 
Farm Journal 
Field & Stream 
Sports Afield 
Other Business & 

Technical Reports 
Other Fixit/Hobbies/ 

Home & Garden 
Other Environmental 
Too Many To List 



4.9 

8.1 
1.0 
1.0 



1.3 
0.3 
0.3 



2.3 
3.3 
2.6* 
1.6 

5.9** 

20. A 
1.6 



Environmental 
Activists 
(3/5) 
(n=32) 

% 



6.2 

3.1 
3.1 
3.1 

1- 



3.1 
3.1 
0.0 



0.0 
6.3 
9.3* 
0.0 

31.3** 

31.3 
0.0 



MADISON SELECT SAMPLE 
OF EKVIROHMEKTAL 
ACTIVISTS 
(n=16A) 



1.2 

0.0 
3.0 
1.8 
5.4 
0.6 
2.4 
3.0 
0.6 
0.0 
2.4 
7.2 
1.8 
3.6 
1.8 
1.3 
0.0 
0.0 

10.9 

1.8 
4.2 
20.7 



tp<.05, F test 
ip<..01, F test 



**p<..01, F test 
^These were not coded in the WSRL Statewide Random Sample 



questionnaire. 
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TABLE 3. The Most Important Source of Information (First Choice) On (The Most Important Environmental 
Issue) For Environmental Activists and Non-Active Respondents From The WSRL Statewid^ Random 
Sample and The Madison Select Sample of Environmental Activists (Percentages) 



WSRL STATEWIDE RANDOM SAMPLE MADISON SELECT SAMPLE 

OF ENVIRONMENTAL 
Non-Active Environment?! ACTIVISTS 

Respondents Activists (n=164) 

(0/5) (3/5) 



(n=304) (n=32) 

SOURCE: 



Newspaper 


* o 


Television 


20* 7 


Radio 


^ * J 


Magazines 


J* J 


Farm publications 


z * J 


Books 


0.0 


Trade magazines 


0* 7 


Government stats 


o.g 


Organization newsletter 




Science/ technical reports 




Friends 


1,6 


Observation 


3,6 


Go to industry 6 ask 


0.7 


Talk to others 


1,2 


Meetings 


0,0 


Gas pump operator 


1,6 


Classes 


0.0 


Prices reflect it 


0.0 


Own experiences 


0,3 


Farm meetings 


0,0 


City/stat^ government 




Professional people 




Don * t know 


6.3 


Inappropriate 


13,5 



43.7 


22*0 


21*9 


1 * D 


j*l 


0* 6 




10*4 


3*1 


0*0 


3*1 


J* 7 


3,1 


0*0 


0,0 


t 7 
J* / 




7,3 




3.7 


6.3 


0,0 


0.0 


3,0 


0.0 


0,0 


0,0 


0,0 


0.0 


1,2 


0.0 


0,0 


3,1 


1,2 


3.1 


0,0 


0,0 


0,0 


0,0 


1,2 




4,9 




0,6 


0.0 


3,6 


0.0 


26,8*^ 



.^These were not coded in the WSRL Statewide Random Sample questionnaire 



mese were not cooea in cne woi^l, oi^ciui^wxat: i^dnijiora oamp^c 4uc3tiuuuoii,c* ti 
;:-ny * KC^\y': Ji-A\zi^ ir. tM K;»aison Select Oamplo refused to pick only on^ sonrc^ ' mofit important* 
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TABLE 4. 



The Source of Information On (The Most Important Environmental Problem) Cited As The *'Most 
Important Influence*' Cn Respondent's Opinions For Environmental Activists and Non-Active 
Respondents From The WSRL Statewide Random Sample and The Madison Select Sample of Environmental 
Activists (Percentages) 



SOURCE: 



IJSRL STATEiaDE RANDOM SAMPLE 



Non-Active 
Respondents 
(0/5) 
(n=304) 

% 



Envli^onmental 
Activists 

(3/5; 



MADISON SELECT SAMPLE 
OF ENVIRONMENTAL 
ACTIVISTS 
(n=l64) 



Newspaper 

Televls Ion 

Radio 

Magazines 

Farm publications 

Books 

Trade ntagazlnes 
Government stats 
Organization newsletter 
Science/ technical reports 



25.0 
29.9 
3.5 
3.3 
1.3 
0.0 
1.0* 
O.g 



31.3 
25.0 
3.1 
6.3 
0.0 
0.0 
6.3* 
0.0 



4.9 
1.2 
1.8 
7.3 
0.0 
0.6 
0.0 
0.6 
6,7 
4.3 



Friends 

Observat Ion 

Go to Industry & ask 

Talk to others 

Meetings 

Gas pump operator 

Lectures 

Classes 

Prices reflect It 
Own experiences 
Farm meetings 
City/state government 
Professional people 
Don't know 
Inappropriate 

*p<.05, F test 



1.3 

3.9 

0,3 

2.3 

0.0 

3.0 

0.0 

0.3**= 

0.3 

0.7 

0.0 



1.6 
19.7 



3.1 

6.3 

0.0 

0.0 

3.1 

0.0 

0.0 

6.3** 

3.1 

0.0 

0.0 



0.0 
0.0 



0,6 
3,7 
0.6 
1.8 
0.6 
0.0 
0.6 
1.8 
0,0 
0.0 
2,4 
3.0 
2.4 
14,6 
37.? 



**p<.01, F test 



ERIC fThesij werci net ceded .lii ^:ia 7f HLi^ii ceuide ,iiinsoa,Ca2'*''je 

bj-iany respondents in th** i-l-.cison Sele-:t Sample fsruset t5 pirtK oJOy dftc cou 



r<;c ar> the "most influenti-jl." 
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